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01 BERS RZNIAHF - EFXS 70~ BRI RMNK

Business Transactions: Introduction to Transactions / Electronic Transactions / Discounts, Gross Profits and Mark-ups

02 BAIRE - EAIE - FIRWRE - RITHER R

Personal Finance: Proper Financial Management / Understanding Interest / Basic Banking Services for Financial Management

03  HEBEWRESERERET  FEEORE  EREE  BROLEEE

Consumer Protection and Business Ethics: Consumer Protection / Business Ethics

04 ERNKEABEEHIRE  SENKELE BBNERRERE i
Hong Kong’s Economic Structure and Business Environment: Hong Kong’s Economic Structure / Hong Kong'’s Business {
Environments {

05 EFBREEER R TEANNER  FEKEEAENER FEQEEAERERNER
=B B B AV B 5
HK Economy in Relation to the World and the Mainland: HK Economy in Relation to the Mainland /
HK Economy in Relation to the Greater Bay Area / HK Economy in Relation to the World

06 EEEASEERE (—)  TELFAGNER - HEER
Business Organisation and Operations (I): Main Types of Business Organization / Micro-enterprises

08 PEAHEERE (Z)  BEAMRES - ALBEREEBRE
Business Organisation and Operations (Il): Fundamentals of Management with Practice / Human Resources Management
Process

09 BEE (—)  BEENFERELS  ERNEEE - 2#HRE

Marketmg (I): Customer Needs and Basic Statistics / Product and Pricing / Sales Channels

10 mBEE (Z)  BEENRE BREE - FEREN

Marketing (Il): Understandmg Advertising / Merchandise Promotion / Promoting New Products

11 SETENE (—) WA AANBFEEL  EE EXRHEEE

Accounting and Finance (I): Functions of Accounting / Corporate Profits and Losses / Assets, Capitals and Liabilities

BIHENE (Z) R ABFDN (—) - (D)
12

Accounting and Finance (ll): Financing / Merchandise Promotion / Cost-volume-profit Analysis
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. All units of “Strategies and Management” in Technology

Education Key Learning Area Curriculum Guide (2017)
issued by Curriculum Development Council and the key
topics in “Syllabuses for Business Fundamentals” are
covered.

. Modular integration of some related topics facilitates

teaching and learning.

. A variety of modules allows teaching flexibility to suit

school-based contexts.

. The content is oriented to daily-life contexts of students to

help them feel the pulses of society.

. Fluent and systematic presentation of materials with

appropriate details on each topic.

. Interesting and daily-life examples with attractive

illustrations.

. Plenty of enrichment ideas and exercises to cater to

different teaching and leaning needs.

. Each unit contains a case study that helps students

consolidate their business knowledge by studying and
analyzing real-life scenarios.

. Accompanied by a Workbook which offers a wide array of

question types to help students acquire analytical and
problem-solving skills by applying what they have
learned.
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. A wide array of question types, including: Chart

Completion, Fill-in-the-Blanks, Matching, Multiple Choices,
True-or-False, Short Questions.

. Each unit contains advanced questions marked with (¥) to

cater for the needs of more capable students.

. Each unit contains a case study that helps students apply

what they have learned and trains them in their analytical,
problem solving and critical thinking skills.

. The marks distribution in each unit is provided for the

questions for students’ reference.
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